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House Keeping

LINKEDIN IS NOT PERFECT 
AND IN A STATE OF 

CONSTANT CHANGE!

WE WILL COVER THE 

DESKTOP VERSION OF THE 
APPLICATION, NOT MOBILE. 

EVERYTHING WE COVER 
TODAY WILL BE UTILIZING 

THE FREE LINKEDIN 
ACCOUNT




LinkedIn is a 
Game! 



Key Terms

Connec&ons: Your ‘Connec+ons’ 
are a lists 1st +er connec+ons – 

these are people you are 
directly connected to, like 

Facebook Friends. 

Keywords: words that are 
relevant to your target industry 
and job role. These can appear 

ANYWHERE on your profile.

Skills: keywords that you can 
add to your profile that are 

searchable.

Visibility: LinkedIn has rules. By 
leveraging those rules with key 
words, skills, connec+ons, and 

ac+vity, your profile will be seen 
by more people in the 

community and your target 
industry. 



LinkedIn  
By the numbers

• Founded in 2003  

• 3 millions jobs posted monthly 

• 57% of LinkedIn use is on mobile 

• More than 90% recruiters use LinkedIn regularly  

• MicrosoW paid $26.2 BILLION for LinkedIn 

• The average user is on LinkedIn 17 minutes/month. 

• “Mo+vated’ is the most over used word on 
LinkedIn in 2014, and 2015 

*Stats provided by omnicoreagency.com



Where to start



 
Getting started on  

LinkedIn



Profile Photo
• You MUST HAVE a good photo if you 

are looking for work on LinkedIn.


• According to LinkedIn, a profile with a 
photo is upwards to 21x MORE likely to 
be viewed than a profile without a 
photo. 


• Your photo is part of your brand. You 
don’t need a 3-piece suit, but you 
MUST look presentable.



Background image
• This coincides with your profile 

photo and is key to a complete 
profile.


• Some tips:

• Keep these photos relevant to 

the work you do or your passion. 
No family reunion selfies.


• Keep them high resolution. No 
one likes looking at a blurry 
photo.


• Again, this is a key area to brand 
yourself. Think about imagery 
associated with the work you do 

         *Your image should be 1,584 by 
396 pixels for the best results.



Contact information
• Include additional contact information 

including websites. 

• customize how you would like people to 
contact you: i.e., mobile/home phone, 
work/personal email. 

• access your contact information by 
clicking the “See Contact Info” button on 
your profile page. 



Customize your 
LinkedIn URL

www.linkedin.com/in/jeffreyecoltman 

Is a lot nicer looking than 

www.linkedin.com/in/
jeffreyecoltman%input/out7wpa/*& 

adn4?sligh#_0and/outsource-
basss456 input/out7wpa/*& adn4?
sligh#_0and/outsource-basss456 

input/out7wpa/*& adn4?sligh#_0and/
outsource-basss456 

http://www.linkedin.com/in/jeffreyecoltman


Customize your LinkedIn URL



LinkedIn Headline  



Headlines | YOUR BRAND

• This sec+on allows for 120 characters. Don’t be afraid to 
use them. 

• Headlines like “Seeking Employment” are not effec+ve 
as they could be. U+lize this space to brand yourself 

• You’re posi+oning yourself for a future poten+al job



Headline | Title
Approach one: 

Make yours simple and value driven 


Customer Support Representa/ve | Helping so6ware start-ups 
manage and grow their social media to drive more sales 

I help coaches and consultants generate an addi/onal 
$10,000-20,000 per month via video ads



Headline | Title

• Use titles that are highly likely to be 
searched. 


• Use multiple variations of job titles.


• Ex:

• Systems Administrator | Network 

Engineer | Microsoft Administrator | IT 
Security


• Office Manager | Executive Assistance | 
Administrative Assistant | Chief of Staff



LinkedIn ‘About’ section



LinkedIn ‘About’ Section
•A good LinkedIn ‘About’ is a business card, an elevator pitch, and an 
‘about me’ all wrapped up in a nice package.


•LinkedIn allows for 2000 characters in this section. Use them.


•LinkedIn Changes: By Default, LinkedIn will only show the first 3 lines of 
this section unless someone clicks “Show More.” 


Basics


❑Who are you? What do you do? What are you looking for?


❑Mention special project or accomplishments. Tell your story.


❑Utilize the white space


❑Add contact details (yes, in addition to the dedicated contact page)






Other components of 
LinkedIn



Current Position
• Make sure, even if you are 

not currently working, that 
you have a ‘current position!’


• This will trigger most 
recruiter search parameters. 


• You can change the 
“Company Name” to 
ANYTHING. Including 
“Currently seeking new 
opportunities” or “studying 
at New Horizons”



Experience and education
• Unlike a resume, you can get a little 

more detailed with experience and 
education in your LinkedIn profile.


• Your “Experience” section 
showcases your work history and 
past duties. This is an essential part 
of your profile.


• Your “Education” section is 
essential as well. This can include 
formal or informal education in 
addition to degrees, certifications, 
etc.


• You can also add “Volunteer 
Experience,” as I have. This can be 
a great way to fill any employment 
gaps.



Skills, Endorsements, recommendations, 
oh my!

• A Skill is something that you are good at and 
can ‘tag’ on your LinkedIn profile.


• A skill endorsement is a one-click way for 
your connections to endorse the skills listed 
on your profile.


• A recommendation is a written statement of 
endorsement received from a connection. You 
can request recommendations from your 
connections, as well as 
proactively recommend your connections. 



Featured Skills
• Skills are a great way to quickly show people what you know. 


• LinkedIn allows you to list a few dozen skills. It is important 
that you include skills relevant to your professional goals. 


• Note: LinkedIn will only make your 3 highest ranked skills 
visible without clicking “Show more.” Add skills here



Skills and Endorsements 

29 ‘endorsements’ for the 
‘Community Outreach’ 

Skill



Final note on skills
• If someone searches LinkedIn for “interactive design” 

and one person has 36 endorsements for that term and 
someone else has 99+, which person will LinkedIn 
show higher in the search results, all other things being 
equal? 


• LinkedIn says people who list at least 5 skills get up to 
17x more profile views


•When listing your skills, list skills we wouldn’t assume 
you already have. 



Recommendations
• “A recommendation is a statement that is written by a LinkedIn 

member to recognize or commend a connection, such as a 
colleague, business partner, or student. People who view your 
profile will often read the recommendations you've received 
from your connections to see what others have to say about 
your work.” 


    – LinkedIn Direct 


• You can request recommendations from your 1st-degree connections who 
value your work, services, or products, such as managers, colleagues, co-
workers, customers, and clients. 



Recommendations

Sean and Jessica 
both wrote these 

recommendations 
after working with 

a colleague of 
mine.



Recommendations
Asking for Recommendations: 

•Explain exactly WHY you need the recommendation, WHAT it is for, and 
provide some examples of what you would like to see included. 

•Be willing to provide recommendations in return. 

Example 

“Hi John- 

Hopefully, you have been doing well since we last spoke! I am reaching out 
because, as my  job search continues, I would appreciate a LinkedIn 
recommendation for the work I did when I was on your team 

I know you are busy, so I’d be happy to send you a draft recommendation 
you can edit (or of course, just ignore). 

Thanks in advance for your support.” 



Document your training!
• Training, coursework, and certification courses that 

augment your professional skill set must be cited in 
multiple areas of your profile.


• This will help with profile completeness & keyword 
searches from recruiters


• Plus, you worked hard for those! Don’t be afraid to 
show it off.




A note on 
#hashtags

What Are Hashtags?

• Words and phrases with a ‘#’ 

before them, making them 
searchable links.


• Generally, these are words and 
phrases that your industry uses 
and are great ways to see what is 
going on in your industry based on 
key words.


• Examples: #B2Bsales, #marketing, 
#accounting, #finance, etc.




Keywords
You should utilize key words in multiple areas:


•Headline


•Summary


•Work Experience


•Skills and Expertise


LinkedIn algorithms use these areas of your profile when 
searching the platform. Proper usage will make your profile 
more accessible.



Keywords – What to use
•Wordle – Word clouds!


•JobScan – Compare your profile/resume to the jobs you are 
applying for. 

•allows for several free ‘scans’ before requiring a paid 

subscription

•detailed metrics and advice on improving your resume/profile





Let Recruiters know you 
looking!



Profile Views
• LinkedIn allows you to see (to 

an extent) who has viewed your 
profile. You can use this to help 
drive your networking!


• Not connected to someone 
that viewed your profile? Don’t 
be afraid to send a request 
with a PERSONALIZED NOTE.


• Ex: “Hi (Insert Name)- I saw you 
viewed my profile and we share 
similar career goals. Are you 
available for a phone call or coffee 
sometime? I’d love to learn more 
about what you do.”



People Hire people!

• They don’t hire your keywords or phrases


• Be sure you leave enough room in your profile for 
personality to show. You are not a robot!


• Keywords and phrases are important to be found but, 
ultimately, people want to hire people that are good to 
work with.



If you take away anything…

FIX YOUR PROFILE 
PHOTO (THIS INCLUDES 
YOUR BANNER PHOTO)

OPTIMIZE YOUR 
HEADLINE AND 

CURRENT TITLE TO 
REFLECT HIGHLY 

SEARCHABLE TERMS/
KEYWORDS IN YOUR 

INDUSTRY

USE YOUR SUMMARY TO 
TELL YOUR STORY BE ACTIVE!



Thank you!


